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ABOUT RING RING MARKETING
Ring Ring Marketing is deathcare’s premier provider of marketing solutions for 
cemeteries, memorial parks and affiliated partners. 

RRM founder and CEO Welton Hong is one of the top educators in deathcare. 
Among numerous other credits, he is:

 

Mr. Hong and his team at RRM help cemetery owners drive preneed property 
sales, increase contract value and position their cemetery as the trusted choice 
for permanent memorialization. Through stronger digital visibility, better website 
performance and strategic marketing, they help you reach families earlier and 
convert more future business.

An in-demand speaker at national cemetery events, including ICCFA, state 
cemetery associations and mortuary schools  

A regular contributor to ICCFA’s “Memento Mori” and other 
cemetery-focused publications, as well as NFDA’s “The Director” and 
Kates-Boylston’s “American Funeral Director” 

Author of the celebrated book “Making Your Phone Ring with Internet 
Marketing for Cemeteries, Third Edition” 

tel:8883832848
tel:4089826096


Cemetery discovery is changing in ways that are quiet, gradual and easy to miss until their 
effects become unmistakable. Families are increasingly receiving answers and explanations 
before they ever visit a cemetery website, make a phone call or step onto the grounds. These 
early impressions shape expectations and trust long before direct contact occurs.

This checklist is designed to help cemetery leaders adapt to generative engine optimization 
with clarity and intention. By focusing on how your content is written, structured and main-
tained, you can improve the chances that your cemetery is represented accurately, respectful-
ly and consistently when families are forming their earliest understanding.

Introduction

Understand How Cemetery 
Discovery Is Changing1

Recognize that families now receive 
AI-generated guidance before they visit 
your website or contact your team.

Make sure your cemetery’s information can 
be clearly referenced, not just listed. 

Replace vague descriptions with clear 
explanations of burial, memorial and prop-
erty options. 

Focus on shaping early family understand-
ing, not just driving direct traffic. 

Accept that your cemetery can influence 
decisions even when it isn’t named directly.



Align Content with How Generative 
Engines Decide What to Show2

Organize your content into focused sec-
tions that explain one topic at a time. 

Make sure burial, memorial and property 
details are consistent across your website. 

Use clear headings so generative engines 
can interpret each topic correctly.

Remove outdated or conflicting language 
that weakens trustworthiness. 

Write each section so it can stand on its 
own without added explanation.

Adapt to How Families Experience 
AI-Generated Information3

Write content that feels complete enough to 
answer early family questions. 

Use calm, respectful language that supports 
emotional comfort. 

Make explanations easy for first-time readers 
to understand. 

Prioritize accuracy so reused summaries don’t 
create confusion. 

Recognize that families may form trust before 
they ever speak with your team.



Prepare Your Cemetery Content 
for Generative Visibility4

Write for family understanding first instead of 
relying on keyword-heavy language. 

Structure interment, memorial and property infor-
mation in a logical sequence. 

Answer common cemetery questions before 
families need to ask them. 

Use consistent formatting across pages to sup-
port accurate interpretation. 

Review key content regularly so it stays current, 
complete and reusable.

Protect Visibility with Ethical 
and Responsible Messaging5

Avoid overstatements about pricing, availability 
or property features. 

Use measured language that reduces the 
chance of misinterpretation. 

Preserve dignity and emotional sensitivity in 
every explanation. 

Keep your messaging consistent across your 
website, listings and other online content. 

Treat visibility as a responsibility, not just a 
marketing goal.



Choose the Right Marketing Partner 
for GEO and Digital Strategy6

Work with a marketing agency that understands 
how generative engines interpret cemetery 
information. 

Choose a team that prioritizes clarity, restraint 
and long-term strategy over shortcuts. 

Look for guidance that respects your cemetery’s 
values, policies and boundaries.

Avoid partners who rely on guarantees, urgency 
or overly technical explanations. 

Make sure they communicate transparently 
about strategy, risks and next steps.

Conclusion
Generative engine optimization is reshaping how cemetery visibility is formed not through 
disruption or noise, but through quieter changes in how information is delivered and trusted. 
Families are increasingly receiving explanations before they ever visit your website or make 
contact, which makes clarity, accuracy and emotional appropriateness more important than 
ever.

By following this checklist, you can take a more intentional approach to how your cemetery is 
represented in AI-driven discovery. When your content is clear, structured and responsibly 
maintained, you improve the likelihood that families encounter information that reflects your 
offerings with dignity, precision and trust.



Take the Next Step
Adapting to AI-driven discovery doesn’t require reactive change, but 
it does require thoughtful evaluation. The next step is to review how 
your current content is being interpreted and identify where stronger 
clarity, structure and consistency can improve your visibility.

You can reach Ring Ring Marketing at (888) 383-2848 or email 
info@ringringmarketing.com to begin a conversation focused on 
protecting dignity, improving clarity and ensuring your cemetery is 
represented accurately as discovery continues to evolve.

tel:8883832848


WELTON HONG
FOUNDER & CEO

You can reach us at info@ringringmarketing.com
or toll-free at (888) 383-2848

tel:8883832848

