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ABOUT RING RING MARKETING
Ring Ring Marketing is deathcare’s premier provider of marketing solutions for 
funeral homes, cemeteries and affiliated industry partners. 

RRM founder and CEO Welton Hong is one of the top educators in deathcare. 
Among numerous other credits, he is:

 

Mr. Hong and his team at RRM have a proven record of helping funeral home 
owners generate more at-need calls, grow their preneed contracts, improve 
website conversions, brand their businesses with social media, dominate local 
competitors in search results, protect their market share and much more.

An in-demand speaker at national conferences, including NFDA and ICCFA, 
state associations and mortuary schools 

A regular contributor to numerous industry publications, including NFDA’s 
“The Director,” Kates-Boylston’s “American Funeral Director” and ICCFA’s 
“Memento Mori” 

Author of the celebrated book “Making Your Phone Ring with Internet 
Marketing for Funeral Homes, Third Edition” 
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Funeral home visibility is evolving in subtle but powerful ways. Families 
are no longer simply browsing lists of providers—they are receiving 
direct, AI-generated answers that shape their understanding before 
they ever visit a website or make contact. This shift changes how trust is 
introduced and how decisions begin.  

Generative engine optimization (GEO) is not about chasing trends or 
mastering technical tricks. It is about ensuring your funeral home’s 
voice is clearly understood, accurately represented, and responsibly 
included when families are searching for guidance. This checklist will 
help you align your content and strategy with how visibility now works. 

Introduction
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Ensure your content can be used in generated
answers, not just ranked in search results. 

Simplify complex pages so AI systems can 
asily interpret and summarize your information. 

Accept that visibility may be indirect (influence
without clicks) and optimize for representation. 

Use clear, calm, and respectful language
to align with how AI filters tone. 

Regularly review content for accuracy
and clarity to maintain trust signals. 

Write content in clear, standalone sections 
that can be easily reused in fragments. 

Maintain consistent messaging across
all pages to improve AI synthesis. 

Focus on explaining concepts clearly,
not just listing services or credentials. 

Build authority through helpful guidance
rather than claims of expertise. 

Optimize for being referenced in answers,
not just found in search results. 

Adapt to How Visibility
Is Changing 

Optimize for How AI Selects
and Uses Content 



Provide complete and well-rounded explanations
to reduce the need for further searching. 

Ensure your content creates trust without
requiring a website visit. 

Structure information to serve as a clear
“first explanation” for families. 

Use neutral, calm, and supportive tone to
align with emotional expectations. 

Eliminate ambiguity to prevent misunderstandings
from spreading throaugh AI summaries. 

Structure and Write Content for
AI Understanding 

Align Your Content with How
Families Experience Information 

Write for human 
understanding
first, not algorithms. 

Break content into
single-purpose sections for
clarity and reuse. 

Use clear headings to 
define topics and boundaries. 

Maintain logical flow and
organization to support AI 
interpretation.
 
Answer common family
questions directly and
proactively.

Ensure each page delivers 
complete and precise
information. 



Avoid exaggerated or absolute
claims that may reduce inclu-
sion. 

Use specific and precise lan-
guage to prevent misinterpre-
tation.
 
Maintain a respectful and dig-
nified tone in all content. 

Ensure cultural sensitivity and 
inclusiveness in messaging. 

Regularly review content for 
accuracy and ethical alignment. 

Apply human judgment to what 
should and should not be shared. 

Maintain Ethical, Accurate, and
Respectful Visibility 

Choose the Right Strategic Partner for
Long-Term Visibility 

Choose partners who value 
measured, sustainable progress 
over quick wins. 

Avoid guarantees and tactics 
that sound urgent or absolute. 

Prioritize transparency and clear 
communication about risks and 
strategy. 

Work with partners who prioritize 
clarity, accuracy, and long-term 
strategy. 

Ensure they understand AI inter-
pretation—not just search 
rankings. 

Look for simple, clear explana-
tions, not unnecessary 
complexity.



Generative engine optimization represents a meaningful shift in how funeral 
homes are discovered, understood, and trusted. Visibility is no longer just 
about rankings or keywords—it is about how clearly and responsibly your 
information can be interpreted and shared by AI systems. 

By focusing on clarity, structure, tone, and accuracy, funeral homes can 
ensure their voice remains present where families are forming decisions. This 
is not about changing everything, but about refining how your guidance is 
communicated so it can be trusted and reused in a new digital landscape. 

 

Conclusion



Understanding how your funeral home is currently rep-
resented in AI-generated search is the first step toward 
protecting your visibility. A focused review of your con-
tent and messaging can reveal gaps, risks, and oppor-
tunities to ensure your information is being accurately 

interpreted and included. Small, thoughtful adjustments 
can make a significant difference over time. 

Ring Ring Marketing helps funeral homes navigate this 
shift with clarity, restraint, and long-term perspective. To 

better understand how your digital presence is 
performing in an AI-driven environment, call 

(888) 383-2848 or email info@ringringmarketing.com 
to start a conversation about strengthening your visibil-

ity, reputation, and voice. 

Take the Next Step
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